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Ozet

Haberlesme ve bilgi almak ge¢tigimiz yiizyillarda olduk¢a zordu. Haberlesme ve bilgi almanin dniinde teknolojik ve mali
olarak engeller bulunmaktaydi. Gazete, radyo ve televizyon daha 6nce icat edilmis olsalar da yaygin olarak 20. yiizyilin
sonunda tiim diinyada kullanilmaya baglandi. Insanlar televizyon, radyo kanallar1 ve gazetelerden giindemi takip ederek
cevrelerinden haber ve bilgi almiglardir. Devlet ve 6zel medya kuruluglar: giindemi kendi bakis agilart ile insanlarla

bulugturmaktadir. 21. yiizyilda devlet ve 6zel medya kuruluglarinin sayilari artmis olsa bile yine de glindemi kendileri

belirlemektedirler. Internetin olduke¢a gelismesi yeni medya ve sosyal medya uygulama platformlarinin ortaya ¢ikmastyla

biiyiik medya sahiplerinin elindeki bu gii¢ kamuoyunun eline ge¢meye baglamistir. Ge¢mise gore bugiin bireyler
birbirleriyle rahatlikla iletisime gegerek bir konu etrafinda goriis bildirebilmektedir. Ortak goriisleri savunan bireyler
kolayca orgiitlenerek hareket edebilmektedir. Giindemdeki gelismelere kamuoyunun anlik olarak goriis ve tepkilerini
bildirebilmesi ve bir¢ok bireye ulasabilmesiyle toplumu derin etkileyen olay ve olgularda toplumsal olaylar
¢ikabilmektedir. Bu aragtirmada kamuoyu kavrami, yeni medya, sosyal medya kavramlari agiklanarak, alanda bu konuyla
ilgili yaptlmis ¢alismalara yer verilmistir. Daha sonra ise yeni medya ve sosyal medyanin toplumsal olaylar tizerindeki etkisi

ornek olaylar tizerinden tartigilarak, yeni medya ve sosyal medyanin kamuoyu olusturmadaki giiciine deginilmistir.
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Abstract

Communicating and getting information has been difficult in the past centuries. There was a technological and financial
front to communication and information acquisition. Although newspapers, radio, and television had been invented
before, they were widely used all over the world at the end of the 20th century. People have received news and
information from television channels and newspapers from following the news. State and private media organizations
bring the agenda to people with their own point of view. In the 21st century and even though the number of private
media organizations has increased, they still set the agenda themselves. With the new development of the Internet and
the emergence of new media and social media application platforms, this power in the hands of major media owners
began to pass into the hands of the public. Compared to the past, nowadays can easily pass with each other and talk by
topic. Individuals who advocate common views can organize and act. Social events can occur in events and phenomena
that deeply affect society, as the public opinion on the agenda can instantly report their opinions and reactions and reach
many individuals. Explaining the research topics, new media, social media concepts on this subject, explaining the subject
related to the issues related to this subject. Then, the effects of new media and social media on social events were

discussed through case studies, and the power of new media and social media in creating public opinion was discussed.
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